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U.S. Gasoline Station Ownership

60,000 Jobber/Distributor
40,000 Independent Retailers
35,000 Chain Retailers
25,000 Refiner Owned
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Petroleum Marketer State Trade Associations

Detailed Information Available at www.pmaa.org

Alabama Arizona Arkansas California Colorado Connecticut Florida

Idaho Illinois Indiana Iowa New England Kansas Kentucky

Louisiana Maine Maryland Michigan Mississippi Missouri Montana

Nebraska Nevada New England New Jersey New Mexico New York North Carolina

North Dakota Ohio Oklahoma Oregon Pennsylvania South Carolina South Dakota

Tennessee Utah Vermont Virginia Washington Wisconsin West Virginia

http://www.pmaa.org/petroshows/Alabama.htm
http://www.pmaa.org/petroshows/arizona.htm
http://www.pmaa.org/petroshows/arkansas.htm
http://www.pmaa.org/petroshows/california.htm
http://www.pmaa.org/petroshows/colorado.htm
http://www.pmaa.org/petroshows/connecticut.htm
http://www.pmaa.org/petroshows/florida.htm
http://www.pmaa.org/petroshows/illinois.htm
http://www.pmaa.org/petroshows/indiana.htm
http://www.pmaa.org/petroshows/iowa.htm
http://www.pmaa.org/petroshows/New-_England.htm
http://www.pmaa.org/petroshows/Kansas.htm
http://www.pmaa.org/petroshows/kentucky.htm
http://www.pmaa.org/petroshows/louisiana.htm
http://www.pmaa.org/petroshows/maine.htm
http://www.pmaa.org/petroshows/maryland.htm
http://www.pmaa.org/petroshows/michigan.htm
http://www.pmaa.org/petroshows/mississippi.htm
http://www.pmaa.org/petroshows/missouri.htm
http://www.pmaa.org/petroshows/nebraska.htm
http://www.pmaa.org/petroshows/nevada.htm
http://www.pmaa.org/petroshows/NEFI.htm
http://www.pmaa.org/petroshows/New_Jersey.htm
http://www.pmaa.org/petroshows/new_mexico.htm
http://www.pmaa.org/petroshows/new_mexico.htm
http://www.pmaa.org/petroshows/New_York.htm
http://www.pmaa.org/petroshows/north_carolina.htm
http://www.pmaa.org/petroshows/north_dakota.htm
http://www.pmaa.org/petroshows/ohio.htm
http://www.pmaa.org/petroshows/oklahoma.htm
http://www.pmaa.org/petroshows/south_carolina_.htm
http://www.pmaa.org/petroshows/tennessee.htm
http://www.pmaa.org/petroshows/utah.htm
http://www.pmaa.org/petroshows/virginia.htm
http://www.pmaa.org/petroshows/washington.htm
http://www.pmaa.org/petroshows/West Virginia.htm


Marketer Considerations For E-85
Opportunities:

Store Traffic

Profitability

Public Image

Challenges:
Customer Demand

Tanks & Pumps

Construction Disruption

Reliable Supply & Pricing
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